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About us 

• Follow us (@groovechomp, @jeffdaviscourt) 

• We work @banyanbranch, leading social 
media & interactive agency 

• We’ll break it down by channel & investment 
(both monetary & time) 

• We’ll talk about what works & what doesn’t 



Interactive Social Campaigns 

• It requires Media to work 
– Videos 
– Interactive quizzes and polls 
– Games 
– Social sharing experiences 

• Keep in mind 
– It has hard costs 
– It may not work. You have to do your homework. 
– Be realistic & set achievable goals 



Facebook  

• Level 1: I have a page 

 



Facebook  

• Level 2: I have a welcome tab 



Facebook  

• Level 3: I have an interactive tab 

 



YouTube 

• Level 1: I have a channel and I’ve listed related 
videos 



YouTube 

• Level 2: I put content on my channel  
– low cost, unscripted, just sharing information. New products, straight 

information. 



YouTube 

• Level 3: Produced corporate videos, How-To, 
informational.  

– Scripts, edited, higher production value. Not the 
most compelling content.  



YouTube 

• Level 4: Commercial quality. Niche audience. 

– Spoofs, show series, branded entertainment 



YouTube 

• Level X: the great unknown 

– Forget what you know 



Twitter 

• Disclaimer: Twitter isn’t best for interactive. 
Use it to share things. But it’s not visual, you 
can’t guarantee how many people will see it. 
You’ll have to spend a lot of time @ replying 
people.  

• Moving on….. 



Other Hangouts 

• Tumblr 

• Blogs 

• Apps 

• Microsites and Virtual experiences 

• Pintrest, Yelp, Location Based Services, 
Stumble Upon 



What “Works” 
• Campaigns with clear goals, proper PLANNING, cute animals 
• Videos with little branding 

– Needs CTA to drive to desired outcome…right? 

• Strategic placement 
– Where will your audience view it?  
– How do you get it there? 

• Consistent messaging and engagement through social channels 
– Keep them coming back and wanting more 

• Resources that can be used again and again 
– Ex: FAQ’s answered with video 

• Connections with cause marketing… karma  



What’s not 

• Things that violate the rules of Facebook and 
Twitter. #duh #likeseriously 
#butyoudbesurprised 

• Overtly branded pieces (unless it’s tongue in 
cheek) 

• Things that have worked before #sry #RTpls 

 

 



Questions? 

• Email one of us:  
ross@banyanbranch.com or jeff@banyanbranch.com 

• Write us a letter in cursive 

2030 1st Ave 
Seattle, WA 98121 
ATTN: #PENPALS 

mailto:ross@banyanbranch.com
mailto:jeff@banyanbranch.com

